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Objective

Hershey Co. Brand Extension
The objective of  this project was to create a brand extension 
that sheds new light to the classic products that generations 
before us grew to love and were the foundation of  this  
company’s success. 

The idea here would be to take for example: 
• The classsic Hershey’s Chocolate Bar
• Reese’s Peanut Butter Cups
• M&Ms
• Hershey Kiss 
and create a new packaging design that would give the  
products a reto feel and then could be sold as a set in one 
box. All of  the products would remain full size and would  
be a great gift. 

A Design Brief  was presented that goes into more detail 
(shown on the right)
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Tone and Voice

Perception of  
Brand Extension

Hershey 

Hershey Classics - The most beloved original products created by Hershey

To create a brand extension that sheds new light to the classic products  

that generations before us grew to love and were the foundation of this company’s 

success. The idea here would be to take for example: Hershey Kiss (Est. 1907), Reese’s 

Peanut Butter Cups (Est. 1923), Mr. Goodbar (est. 1925), Hershey’s Syrup (1928), Krackel 

Bars (est. 1938), and Twizzlers (est. 1977) and create a new packaging design that 

would give the products a reto feel and then could be sold as a set in one box. All of 

the products would remain full size and would be a great gift.

To address a nostalgic generation who are seeking those classics from the 1900s.

In Today’s marketplace, Hershey has become so large with over 30 brands that fall  

under the Hershey umbrella. This new brand extension will solve the problem by creating 

a bundle all of the classics that people struggle to find in the store today.

People who remember growing up with the Hershey classic products. These people are 

most likely born before the1970’s and they would purchase the set for themselves or as 

gifts during the holidays to share memories. They enjoy those retro or antique style and 

the packaging would grab their attention.

Nostalgic, classic, love to reminisce and share memories and create new moments with 

their friends and family. 

Most of the current brand extensions from Hershey seem to be targeting younger and 

younger generations with bold and loud packaging designs, or targeting healthy life 

style with thin fonts, and light color design packaging, but there isn’t a brand extension 

that targets the market that made them successful in the first place. This alone will make 

the brand extension different among the current extensions. This extension will provide  

a classic and nostalgic look while still maintaining the Hershey Brand.
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Target Audience

The Target Audience
This brand extension will address a nostalgic generation who  
are seeking those classics from the 1900s.

In Today’s marketplace, Hershey has become so large with over 
30 brands that fall under the Hershey umbrella. This new brand 
extension will solve the problem by creating a bundle all of  the 
classics that people struggle to find in the store today.

People who remember growing up with the Hershey classic  
products. These people are most likely born before the1970’s and 
they would purchase the set for themselves or as gifts during the 
holidays to share memories. They enjoy those retro or antique 
style and the packaging would grab their attention.

Tone and Voice 
Nostalgic, classic, love to reminisce and share memories and  
create new moments with their friends and family.



Logo Design

Brand Extension - Hershey Classics 
This final logo utilizes the traditional “Hershey” logo with 
the addition of  the word “Classics” underneath that gives 
the audience a scense of  melted chocolate, or caramel. This 
helps to anchor the word “Hershey” as well as add some  
additional personality for this extension. At the top of  the 
text sits the 4 products that are sold under this brand  
extension in an icon style. 

Fonts 
Swiss 911 Extra Compressed is what seams to be used in  
the “Hershey” original logo. 

“Classics”: Script MT Bold

Colors

CYMK:  
55, 79, 64, 75
RGB:  
49, 20, 26

CYMK:  
11, 67, 99, 1
RGB:  
218, 112, 40



Campaign Assets

Direct Mail Postcard
The direct mailer postcard was created to 
help promote the new product set and to 
offer a Buy One Get One Free Coupon. 

The design utilizes the icons within the 
actual logo to create curiosity, and not 
give away the product entirely. 

The tagline “Unwrape the memories 
with..” leads the audience to logo on the 
front of  the postcard using the orange 
bar that symbolizes a ribbon that would 
be “unwrapping” the product. The back is 
divided by using the Reese’s icon. 

Buy One Get One Free

Manufacturer Coupon  |  Expires 12/31/2018
Coupon valid at retail locations only.

DO NOT DOUBLE

Consumer: This coupon is to be used on the purchase of a Hershey  
Classics gift set of Hershey Corporation. Void if altered, reproduced,  

transfered, sold, or auctioned. Retailer: Maximum Value $4.00. Hershey 
Corporation will reimburse you a maximum of $4.00 plus 8c shipping and 

handling, which signifies your compliance with Hershey’s redemption policy 
(available upon request).Do not double or combine with any other offers. 

Max. Value $4.00

Name (or Current Resident)
123 Main Street
Northumberland, PA 17857



Campaign Assets

Magazine Ads
Shown here are two magazine advertisments. 
One full page and one fourth page. The fourth 
page ad is more simplistic because of  the size. 
The photograph was not used in the background 
here because it would have been overpowering 
and distracting. 

Hershey understands the importance of  
tradition and making memories. Hershey 
Classics packages the iconic products 
that you grew up loving (Hershey Milk 
Chocolate Bar, Reese’s Peanut Butter 
Cup, M&M’s and the Hershey Kiss) so 
that you can share with your family and 
friends and continue to make memories. 
www.hersheyclassics.com

The classics came together.

Hershey understands the importance of  tradition and making  
memories. Hershey Classics packages the iconic products that you grew 

up loving (Hershey Milk Chocolate Bar, Reese’s Peanut Butter Cup, 
M&M’s and the Hershey Kiss) so that you can share with your family 

and friends and continue to make memories. 

The classics came together.

www.hersheyclassics.com



Campaign Assets

Social Media Campaign 
Shown here is the media campaign for Twitter, Facebook, and YouTube utilizing the same design ele-
ments from the direct mailer and ads for consistency.

2018 SOCIAL MEDIA IMAGE SIZES CHEAT SHEET

1200 X 627 Pixels

Shared Link

JPG, PNG

820 X 310 Pixels

Lorem Ipsum

Reese’s Peanut Butter Cup
Hershey Milk Chocolate Bar
M&M’s
Hershey Kiss

2018 SOCIAL MEDIA IMAGE SIZES CHEAT SHEET

Reese’s Peanut Butter Cup
Hershey Milk Chocolate Bar
M&M’s
Hershey Kiss

2018 SOCIAL MEDIA IMAGE SIZES CHEAT SHEET

1280 X 760 Pixels

Video Uploads

- Videos must maintain a 16:9 aspect ratio.

- In order must be at least 1280 x 720 pixels

Reese’s Peanut Butter Cup
Hershey Milk Chocolate Bar
M&M’s
Hershey Kiss



Questions? 

You can reach me at ashley.longacre@outlook.com


